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9.00 9.00

scam: rendez-vous 
des auteurs & autrices

TF1 lunch

awards café

USPA presentation meet the executives:
CBC

happy hour culture &
innovation

meet the chileans

case study:
Moon

XR & business 
models

how to work with
australia

meet NHK meet the executives:
ABC

meet the executives:
SBS

sunny side of the doc
opening cocktail

Masterclass:
from doc to immersion

global issues pitch

science pitch M6 Group line up

france télévisions 
line up

arts & culture pitch

new voices pitch

china hour

cnc presentation

green planet night

sessions and events by invitation only.

pitching sessions industry talksline-up & showcases networking times

premiere
golden monkeys

case study XR:
the island of shells

monday 19 june tuesday 20 june

case study XR: 
zedna

RMC line up

special events

press briefing: CCTV9
international coproductions

case study XR:
Les pieds en haut

spicee talents

UTC+2
Agenda as of 16 May 2023 (regular updates available on the website)



9.00

10.00

11.00

12.00

1.00

2.00

3.00

4.00

5.00

6.00

7.00

8.00

9.00

canal+ line up

masterclass: 
noire

focus audience
 
• zoom on France by 
CNC
• global doc
• series case studies
• working with netflix

meet the executives:
channel 4

spi presentation

focus audience
 
• impact & distributors
• fast channels
• young audiences

stories & museums 

archives producers satev presentation

museums & 
immersion

xr & audiences

9.00

10.00

11.00

12.00

1.00

2.00

3.00

4.00

5.00

6.00

sessions and events by invitation only.

closing cocktail &
awards

archives & innovation

history pitch

arte presentation

impact campaign 
pitch

wildlife & conservation 
pitch

awards café awards café

wednesday 21 june thursday 22 june

pitching sessions industry talksline-up & showcases networking times special events

ngo presentation

xr & impact

UTC+2
Agenda as of 16 May 2023 (regular updates available on the website)

case study XR:
la vraie vie

ORF lunch


